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Abstract
The mobile app industry has experienced explosive growth over the past
decade, offering countless opportunities for developers and entrepreneurs to
create innovative applications. One of the most critical aspects of app
development is app monetization, as it directly impacts an app's sustainability
and profitability. This paper provides a comprehensive comparison of mobile
app monetization strategies on the Android and i0OS platforms, analyzing the
key similarities and differences between these two dominant mobile

ecosystems.
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INTRODUCTION

The mobile app ecosystem has grown exponentially, with millions of apps available across
platforms like Android and iOS. App monetization, the process of generating revenue from
apps, is a vital consideration for app developers and businesses. Android and iOS, as the two
leading mobile operating systems, provide distinct environments for app monetization. This
paper examines the various monetization strategies available on these platforms, comparing

their strengths, weaknesses, and market dynamics.
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ANDROID APP MONETIZATION STRATEGIES
In-App Advertising: In-app advertising is one of the most common monetization strategies

for Android apps, offering a range of options for developers to generate revenue:

a. Google AdMob:

Google AdMob is a popular choice among Android developers. It is a mobile advertising
platform that allows developers to integrate various types of ads into their apps, including
banner ads, interstitial ads, video ads, and native ads. AdMob provides a straightforward way
to monetize apps through ads, with options to customize the ad format, targeting, and

frequency to optimize user experience and revenue.

b. Ad Networks:

In addition to AdMob, developers can choose from a variety of third-party ad networks, such
as Facebook Audience Network, Chartboost, or Unity Ads. These networks offer different ad
formats and can be combined to maximize ad revenue. However, managing multiple ad

networks can be complex, which has led to the emergence of ad mediation solutions.

c. Ad Mediation:

Ad mediation platforms like MoPub and IronSource allow developers to manage multiple ad
networks from a single dashboard. This approach optimizes ad revenue by selecting the most
profitable ads for the app based on real-time performance data. It minimizes the manual work
required to switch between ad networks and ensures developers get the best possible yield

from their ad inventory.

In-App Purchases:
In-app purchases provide another lucrative way to monetize Android apps. Developers can

employ various models, including:

a. Freemium Model:

The freemium model involves offering the app for free with optional in-app purchases for
premium features or content. This approach attracts a larger user base and encourages users
to spend on items like virtual currency, power-ups, or subscriptions to unlock advanced

features or content. Freemium apps often benefit from higher user engagement.
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b. Virtual Goods:

Many games and social apps monetize through the sale of virtual items within the app. These
items can include skins, costumes, weapons, or other digital assets that enhance the user
experience. Users are enticed to make microtransactions to personalize or improve their in-

app experiences.

c. Subscriptions:
Android apps can offer subscription-based access to premium features, content, or services.
Subscriptions can be monthly, yearly, or customized to suit the app's purpose. This model

provides a consistent source of income and can significantly increase user retention.

Paid Apps:

Although the Android ecosystem is primarily known for its free apps, some developers still
opt to release paid apps. Users pay a one-time fee to download and access the app's full
functionality. However, this approach has become less common compared to in-app
advertising and in-app purchases due to the prevalence of free apps with monetization

options.

It's essential for Android app developers to select the most suitable monetization strategy
based on their app's nature, target audience, and market conditions. Additionally, factors such
as user engagement, user acquisition costs, and competition should be considered when
choosing a monetization approach. Continuous monitoring and adjustment of the chosen
strategy are often necessary to maximize revenue and user satisfaction while maintaining a

successful app in the Android ecosystem.

iOS APP MONETIZATION STRATEGIES
In-App Advertising:
In-app advertising is a widely used monetization strategy on i0OS, with several options for

developers to consider:

a. 1Ad (Discontinued):
Apple previously offered its own advertising network called iAd, but it was discontinued in

2016. Developers had the advantage of integrating Apple's ads seamlessly into their apps.
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However, with its discontinuation, developers have shifted to other ad networks like Google
AdMob or third-party alternatives.

b. In-App Ad Placements:

10S developers can integrate ads via various ad networks, including AdMob, Facebook
Audience Network, and Chartboost, among others. These ad networks offer a range of ad
formats, including banners, interstitials, video ads, and native ads. Ad placement and user
experience are crucial considerations, as iOS has stringent guidelines regarding the

presentation of ads to maintain a high-quality user experience.

In-App Purchases:
In-app purchases are a robust monetization strategy for i0OS apps, particularly in the

following models:

a. Freemium Model:

The freemium model offers free app downloads with in-app purchases that provide access to
premium features, content, or virtual items. Users can enjoy the basic functionality of the app
for free and then make purchases within the app to enhance their experience or access
additional content. This model is widely used in games and other app categories.

b. Subscriptions:

Apple actively encourages subscription-based revenue models for apps. Developers can offer
subscriptions for premium content, features, or services on a monthly, yearly, or custom
basis. Apple provides tools like Auto-Renewable Subscriptions, which enable developers to

create subscription plans for their apps.

Paid Apps:

While the prevalence of free apps with in-app purchases has grown, the sale of paid apps is
still a monetization strategy on iOS. Users pay a one-time fee to download the app, giving
them access to the full range of its features. This approach can be successful for apps that

offer a unique or high-quality experience and do not rely on ongoing in-app purchases.
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Apple's App Store Review Guidelines:

I0S apps are subject to Apple's strict App Store review process, which ensures quality and
security but also enforces certain limitations on monetization strategies. Developers must
adhere to guidelines that govern the placement and presentation of ads, as well as the
handling of in-app purchases and subscriptions. These guidelines aim to maintain a consistent

user experience and protect user privacy and data security.

Market Dynamics:

10S users tend to spend more on apps and in-app purchases compared to Android users. This
higher average revenue per user (ARPU) often makes iOS a lucrative platform for app
monetization. However, it also means that competition is fierce, and apps must meet high-

quality standards to succeed in the App Store.

A COMPARATIVE ANALYSIS OF ANDROID AND I0S MONETIZATION
Market Dynamics:
e Android's larger market share provides a broader audience but may yield lower
average revenue per user (ARPU) due to more diverse demographics.

e i0S users tend to spend more on apps and in-app purchases, leading to higher ARPU.

Monetization Strategies:
e Both platforms offer similar monetization strategies (in-app ads, in-app purchases,
paid apps), but the revenue generated may differ significantly.

e i0S apps generally have a higher average selling price compared to Android.

Guidelines and Policies:
e Apple's strict app review process can result in higher app quality but also limits some
monetization options.

e Android's open ecosystem allows more flexibility but may lead to lower-quality apps.

CONCLUSION
Mobile app monetization is essential for app developers and businesses seeking to sustain and
profit from their creations. Android and iOS provide different environments for developers to

explore various strategies. The choice of platform and monetization strategy should align
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with the target audience, app type, and business goals. As the mobile app industry continues

to evolve, it is crucial for developers to adapt their monetization strategies to maximize their

potential revenue.

REFERENCES

1.

Chakraborty, S., Das, A., & Roy, D. (2019). Mobile App Monetization Models: A
Comparative Analysis. In Proceedings of the 53rd Hawaii International Conference

on System Sciences.

Terlutter, R., & Capella, M. L. (2013). The Gamification of Advertising: Analysis and
Research Directions of In-Game Advertising, Advergames, and Advertising in Social
Network Games. Journal of Advertising, 42(2-3), 95-112.

Kabadayi, S., & Price, K. (2014). Consumer Engagement in Online Brand
Communities: A Social Media Perspective. Journal of Brand Management, 21(6),
479-495.

Tapgerine. (2021). Mobile App Monetization Strategies: How to Monetize Your App.
Retrieved from https://www.tapgerine.com/blog/mobile-app-monetization-strategies/

Statista. (2021). Mobile Apps Revenue Worldwide from 2014 to 2023. Retrieved

from https://www.statista.com/statistics/266488/global-app-revenue/

94 | Page 89-94 © MANTECH PUBLICATIONS 2023. All Rights Reserved



