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Abstract
This study examines the critical role technology plays in contemporary
business operations, analyzing how advancements in digital technologies like
artificial intelligence, cloud computing, and the Internet of Things are
transforming business models, enhancing operational efficiency, facilitating
data-driven decision making, and driving innovation, while emphasizing the
necessity for companies to adapt to the rapidly evolving technological
landscape to maintain competitiveness in the global market. While the ethics
of technology is analyzed across disciplines from science and technology
studies (STS), engineering, computer science, critical management studies,
and law, less attention is paid to the role that firms and managers play in the
design, development, and dissemination of technology across communities and
within their firm. Each field brings expertise that, together, improves our

understanding of the ethical implications of technology.

Keywords: Developing Al Systems, Privacy, Values in Design, Social Contract
Theory, Ensuring Transparency, Decision-Making Processes, Establishing

Accountability Mechanisms.

INTRODUCTION

The intersection of technology and business ethics refers to the ethical considerations that
arise when businesses utilize technology, particularly regarding data privacy, Al bias, job
displacement, and the need to balance innovation with responsible practices, ensuring

technology is used ethically and does not harm individuals or society at large; it
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requires businesses to implement transparent data collection policies, address biases in Al

algorithms, and consider the broader societal impact of their technological advancements.

Problem Statement

This paper makes an important contribution to the scoping of corporate responsibility for the
algorithmic age. By arguing that companies using hiring algorithms have a moral duty to
protect their workers‘personal integrity, it places the ethical dimensions of the design and
deployment of algorithms alongside more traditional corporate duties such as responsibility
for worker safety and wellness. The authors believe that attention to ethics in design—here
framed as expanding employees ‘capacity for moral imagination—will open up spaces for

refection and ethical discourse within companies and countries.

Rationale of the Study

It may seem self-evident that the use and application of digital technology is value-laden in
that how technology is commercialized conveys a range of commitments on values ranging
from freedom and individual autonomy, to transparency and fairness. Each of the
contributions to this special issue discusses elements of this starting point. They also—
implicitly and explicitly—encourage readers to explore the extent to which technology firms
are the proper locus of scrutiny when we think about how technology can be developed in a

more ethically grounded fashion.

Research Questions

The research questions will be investigated are as follows:

1. What type of technology has the greatest impact on business?

2. What are some potential benefits to a business of having strong ethical standards?

3. How can ethical standards help build trust with customers and other stakeholders?

RESEARCH OBJECTIVES
Identifying Ethical Dilemmas
Examining the specific ethical challenges posed by new technologies like artificial
intelligence, big data, and block chain in business contexts, including issues like bias in

algorithms, data privacy breaches, and surveillance technologies.
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Analyzing Stakeholder Impacts
Assessing the potential impacts of technological advancements on various stakeholders
including employees, customers, society, and the environment, considering both benefits and

risks

Developing Ethical Frameworks
Creating frameworks or guidelines to guide businesses in making ethical decisions when
developing and deploying new technologies, including principles like transparency,

accountability and fairness

Investigating Corporate Governance Practices
Examining how companies can effectively integrate ethical considerations into their
corporate governance structures, including policies, procedures, and training programs related

to technology use.

Evaluating the Role of Regulation
Analyzing existing laws and regulations governing technology use in business and

identifying potential gaps or areas for improvement to ensure ethical practices

Examining User Perception and Acceptance
Studying how users perceive and interact with new technologies, including their concerns

about privacy and data protection, to inform ethical development

Exploring Emerging Technological Trends
Analyzing the ethical implications of emerging technologies like facial recognition, genetic

engineering, and Internet of Things (10T) in business applications

Promoting Responsible Innovation
Investigating strategies to encourage businesses to prioritize ethical considerations

throughout the innovation process, including design principles and impact assessments

LITERATURE REVIEW

Technology has consequences, tests norms, changes what we do or are able to do, acts for us,
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and makes biased decisions (Friedman and Nissenbaum 1996). The use of technology can
also have adverse effects on people. Technology can threaten individual autonomy, violate
privacy rights (Laczniak and Murphy 2006), and directly harm individuals financially and
physically. Technologies can also be morally contentious by —forcing deep refection on
personal values and societal normsl (Cole and Banerjee 2013, p. 555). Technologies have
embedded values or politics, as they make some actions easier or more difficult (Winner
1980), or even work differently for different groups of people (Shcherbina et al. 2017).
Technologies also have political consequences by structuring roles and responsibilities in
society (Latour 1992) and within organizations (Orlikowski and Barley 2001), many times
with contradictory consequences (Markus and Robey 1988). Finally we introduce each of the
five papers, suggest future research directions, and interpret their implications for business
ethics. This literature argues that, through affordances—properties of technologies that make
some actions easier than others—technological artifacts make abstract values material.
Ethical assumptions in technology might take the form of particular biases or values
accidentally or purposefully built into a product‘s design assumptions, as well as unforeseen
outcomes that occur during use (Shilton et al. 2013). These issues have taken on much greater
concern recently as forms of machine learning and various autonomous digital systems drive
an increasing share of decisions made in business and government. The articles in the
symposium therefore consider ethical issues in technology design including sources of data,
methods of computation, and assumptions in automated decision making, in addition to
technology use and outcomes. A strong example of values-laden technology is the machine
learning (ML) algorithms that power autonomous systems. ML technology underlies much of
the automation driving business decisions in marketing, operations, and financial
management. The algorithms that make up ML systems —Iearnl by processing large
corpi of data. The data upon which algorithms learn, and ultimately render decisions, is a
source of ethical challenges. For example, biased data can lead to decisions that discriminate
against individuals due to morally arbitrary characteristic, such as race or gender (Danks and
London 2017; Barocas and Selbst 2016). One response to this problem is for companies to
think more deliberately about how the data driving automation are selected and assessed to
understand discriminatory effects. However, the view that an algorithm or computer program

can ever be _clean‘feeds into the (mistaken) idea that technology can be neutral
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An alternative approach is to frame Al decisions—Ilike all decisions—as biased and capable
of making mistakes (Martin 2019). The biases can be from the design, the training data, or in

the application to human contexts.

Conceptual Framework
Several frameworks of ethical dilemmas at the intersection of technology and business. Using
technology to monitor employees or customers without their knowledge or consent. Al

systems making biased decisions due to biased training data.
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Figure no. 1: Exhibiting Ethics and Technology is the Study of the Moral and Societal
Impact of Technology. It Considers the Implications of New Technologies, and How They
Affect People, Society, and the Environment.

Technological Factors

e Emerging technologies (Al, big data, block chain, etc.)
e Data collection and usage practices

e Algorithmic decision-making

e Automation and job displacement

e Cyber security threats
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Ethical Principles

Transparency

Fairness and non-discrimination
Privacy and data protection
Accountability

Beneficence (doing good)

Non-maleficence (avoiding harm)

Stakeholder Considerations

Customers

Employees

Investors

Government regulators

Society at large

Decision-Making Processes

Ethical risk assessment
Impact analysis

Stakeholder engagement

Ethical guidelines and codes of conduct

Implementation Strategies

Technology development with ethical considerations

Data governance practices

Training and education on ethical technology use

Continuous monitoring and adaptation

HOW BUSINESSES CAN NAVIGATE THIS INTERSECTION

Develop Ethical Guidelines

Establish clear principles for responsible technology usage within the company.

Educate Employees

Train staff on ethical considerations related to technology and data privacy.
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e Conduct Regular Audits
Review data practices and technology usage to identify potential ethical issues.
e Engage With Stakeholders
Seek feedback from customers, employees, and the community on technology-related
ethical concerns
e Collaborate With Industry Experts
Partner with researchers and ethicists to develop responsible technology solutions.

Expected Results and Significance of the Study

Protecting user information collected through technology and ensuring transparency in how
data is used. Addressing biases in artificial intelligence algorithms and ensuring fair and
equitable decision-making processes. Being open about how technology is used and holding
businesses accountable for their actions. Evaluating potential positive and negative
consequences of new technologies before implementation. Incorporating ethical
considerations into the design and development of technological products and services.
Balancing the need for monitoring employee activity with respecting their privacy rights.
Considering the broader societal impact of technological advancements and ensuring
equitable access. Firms play an important role in the development of technology, and make
associated value judgments around its use, it remains open how we should understand the
contours of what firms owe society as the rate of technological development accelerates. We
focus here on digital technologies: devices that rely on rapidly accelerating digital sensing,
storage, and transmission capabilities to intervene in human processes. This symposium
focuses on how firms should engage ethical choices in developing and deploying these
technologies. In this introduction, we, first, identify themes the symposium articles share and
discuss how the set of articles illuminate diverse facets of the intersection of technology and
business ethics. Second, we use these themes to explore what business ethics offers to the
study of technology and, third, what technology studies offers to the field of business ethics.
Each field brings expertise that, together, improves our understanding of the ethical

implications of technology.

LIMITATIONS OF THE STUDY
e Limited sample size: The study may have a limited sample size due to resource and time
constraints, which might not capture the diversity of perspectives and experiences from
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all stakeholders involved in the technology and business ethics.

e Time constraints: Conducting a comprehensive evaluation of technology sector requires
sufficient time to gather data, conduct interviews, and analyze documents. The researcher
may face time limitations, which could limit the depth and breadth of the study.

e Subjectivity in data collection: The data collected through interviews, focus group
discussions, and document analysis may be subject to biases, as it relies on the
perceptions and experiences of individuals. The researcher's interpretation of the data may
also introduce subjectivity into the analysis.

Despite these limitations, the study can still provide valuable insights and recommendations
for improving the technology and business ethics sector of any state or organization. It is
important for the researcher to acknowledge these limitations and make appropriate

interpretations and conclusions based on the available data and resources.

CONCLUSION

The paper has important implications for both members of the social contract community and
platforms that host the community to develop norms focused on trust and cooperation. First,
the idea of community has traditionally been applied to people who know each other.
However, Levine makes a compelling case as to why community can and should be applied
for groups online of strangers—strangers in real life, but known online. In conclusion, by
implementing ethical standards, companies can enjoy greater customer loyalty, employee
retention, and stakeholder support. Ethical standards and ethical practices provide a
framework for how employees should conduct themselves within the organization and how
they should interact with customers, suppliers, and other stakeholders. The study explores
how emerging technologies are fundamentally changing business processes and strategies. It
highlights how technology enables automation, data analysis, and improved decision-making

capabilities.
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